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Upcoming webinars

How Does Digital Transformation Happen? The Mastercard Case. 

Wednesday, 24 February 2021 The Changing Labor Market: The Role of Automation and

Globalization in Shaping Employment. 

With Morten Olsen, Professor @ University of Copenhagen

Monday, 8 March 2021 REBEL Foods: The World’s Largest and Fastest Growth

Internet Restaurant Platform. 

Hosted by INSEAD Deputy Dean Peter Zemsky with REBEL Foods co-founder and CEO

Jaydeep Barman (MBA’06J)

Wednesday, 16 March 2021 Career Decisions, Management, and Leadership in a Data and AI

World: Setting Yourself up for Success (1/4) 

Hosted by INSEAD Professor Theos Evgeniou and Research Associate Caroline Zimmermann with Katia

Walsh, Chief Strategy & AI Officer @ Levi’s and Jeff McMillan, Chief Analytics and Data Officer @ Morgan

Stanley 
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AGENDA

• INTHECASE 

• Webinar etiquette

• Brief presentation of the case study

• Questions to Ken from Andrew and Nathan

• Questions from the audience
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INTHECASE, a live case discussion 

• These webinars dive into recent cases published by INSEAD together with case 

protagonist(s), industry experts and presented by INSEAD faculty

• INSEAD produces about 70-80 new cases per year by INSEAD Faculty and 

Research Staff

• We span a wide spectrum of topics on global digital transformation and provide a 

unique opportunity for industry practitioners to enjoy first-hand INSEAD teaching

• INSEAD’s case collection of over 2,000 cases can be visited at 

publishing.insead.edu
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Case background: 

How “traditional” companies (i.e. not GAFAM) transform themselves

using digital tools

• “War on Cash”

• MasterCard >> Mastercard

• Innovation Lab’s role 

Digital transformation with partners

Construction of adaptive ecosystems, with multiple partners in its 
core
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Ken Moore: Chief Innovation Officer @ 
Mastercard

• Ken has 20+ years experience in International Financial 
Services across retail and corporate banking. 

• Ken has lived and worked in over 15 countries and held 
executive leadership roles in Product Management, 
Technology Delivery and Business Development.

• In mid 2016 Ken joined Mastercard as EVP, Head of 
Mastercard Labs. In this role Ken is responsible for leading 
Mastercard’s R&D initiatives globally

• Prior to joining Mastercard, Ken was a Director at Citibank, 
where he established Citi’s First Innovation Lab and 
subsequently rolled this model out globally to create a network 
of collaborative innovation centres across Citibank. 
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Upcoming webinars

Wednesday, 24 February 2021 The Changing Labor Market: The Role of Automation and

Globalization in Shaping Employment. 

With Morten Olsen, Professor @ University of Copenhagen

Monday, 8 March 2021 REBEL Foods: The World’s Largest and Fastest Growth

Internet Restaurant Platform. 

REBEL Foods co-founder and CEO Jaydeep Barman (MBA’06J)

Wednesday, 16 March 2021 Career Decisions, Management, and Leadership in a Data and AI

World: Setting Yourself up for Success (1/4) 

Katia Walsh, Chief Strategy & AI Officer @ Levi’s and Jeff McMillan, Chief Analytics and Data Officer 

@Morgan Stanley 
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